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Editorial
Lynn Whitaker

Welcome to this, the inaugural, issue of The Children’s Media Yearbook: 2013.
Published by the Children’s Media Foundation, the yearbook provides an overview of
the current developments shaping media provision for children in the UK: a snapshot
of the policy, production and research issues that characterised 2012 and which remain
live in 2013. As an annual publication, the yearbook allows for both reflection on the
year past and speculation on the months ahead and, year on year, it will be a useful
document by which to track issues and developments as they play out over the longer
term. As no other publication of this nature exists in the UK, it is an ambitious enterprise
that the Children’s Media Foundation hope will become a ‘must have’ resource for those
interested in children’s media. Both Greg Childs and Anna Home offer their perspectives
on the role and function of the Children’s Media Foundation in this introductory section.

However, what a parent, a child, an academic, a policy maker or an industry person
considers to be of interest or an ‘issue’ might be very different and so the yearbook
seeks to both represent and engage a plurality of voices, including those of children
themselves. And my own appointment, as independent editor, reflects an aspiration to
look beyond entrenched viewpoints or partisan positions, with free rein given to my
commissioning, selection and editing processes. In this way too, the range of opinions
here cannot be treated as that of the publisher (or editor) but instead accords with the
desire of the Children’s Media Foundation to stimulate and sustain quality debate not
only in the existing cohort of interested parties and known stakeholders but in wider
society too. It is envisaged that, together with each successive issue, the yearbook will
function as a historical document by which to map change in the evolving social context
or cultural zeitgeist.

Certainly that context has been a turbulent one in recent years, particularly for
broadcasting, and I do wish that the yearbook had been in existence several years earlier
in order to have tracked the palpable mood of pessimism (and even despair) that — to
an outsider at least — seemed to characterise the independent production sector when I



first started researching this field in 2006, and which, seven years later, now appears
to be dissipated somewhat. 2012/13 would seem to be a particularly significant period
for the yearbook contributors, and indeed the overall mood evidenced by many of the
industry-related articles in this yearbook is buoyant: quiet confidence that there will
be continuing demand, from both domestic and international broadcasters and content
distributors, for quality content of UK origination; and a cautious hope that the industry
infrastructure can support that demand despite the challenges of a converging - and
inherently global - digital media landscape. In no small measure would this faith appear
to be predicated on producers’ and (for want of a better word) broadcasters’ measure
of their own role and commitment in providing quality media content for UK children.

The first section of the book, then, presents a selection of ‘Industry news and views’,
with contributions from Joe Godwin and Sioned Wyn Roberts representing children’s
public service broadcasting from different angles and two complementary pieces from
Michael Carrington and Pete Flamman at Turner Kids representing the commercial
sector. Turner was my commercial contributor of choice this year (in what will be
a rolling selection) and I think those pieces are important in stressing that children’s
broadcasting now forms part of a global as well as domestic media infrastructure. It
seems to me, in hindsight at least, that, back in the aforementioned ‘dark days’ that
followed the effective collapse of CITV in 2006, rather too much was made of how the
‘cosy duopoly’ of BBC and ITV's terrestrial children’s broadcasting might be restored (by
fiscal and other policy measures) on a domestic level; and not enough made of how the
industry might be better supported as part of a global ecology of children’s media. This
is why I think Melanie Stokes’s contribution on behalf of Kindle Entertainment is also
a very important one, painting, as it does, a picture of the reality of a UK independent
producer operating in both UK and international markets — successfully - with a
predominantly live-action drama portfolio. It is an honest yet inspiring portrait which
gives a sense of the passion and commitment required.

In that vein, all of the above ‘TV’ views share both a strong sense of specialism in
children’s content (a recurring theme of my research with children’s content producers
and broadcasters) and an insight into what is now a baseline understanding that ‘TV’



content and channels will have multiplatform iterations as appropriate to the brand.
Beth Hewitt’s piece — on the one of a kind Master’s course in children’s digital media
production that she runs at University of Salford — further underlines those two
aspects while implicitly pointing to the skills and training issues of the sector and how
collaboration between industry and academia might present an effective model in that
respect. The final piece in the industry section also outlines collaborative approaches
and presents the news and views in the games sector: Jo Twist (Ukie) rounds up a
rollercoaster year of far-reaching change in the games industry impacting on both
consumers and producers. I do hope that Ukie will be a yearly contributor as the very
fast pace of change in this sector — new economic models, tax breaks, mobile and tablet
apps, collaborations with broadcasters etc. — will be fascinating to chart on a year on
year basis.

The next main section of the yearbook deals with the big beast that is “Policy, regulation
and debate’. The section is bookended by individual position pieces from two of the
foremost academics in the field. Maire Messenger Davies starts, and was tasked with
using the Jimmy Savile case as a means of unpacking some of the issues pertinent to the
role of children in television programmes; in so doing she makes a convincing argument
for dedicated children’s content as a right” of the child. Although very different in tone,
Jayne Kirkham also adopts a rights-based approach in her account of the wide-ranging
activities of the All Party Parliamentary Group for Children’s Media and the Arts,
and paves the way for the big news story covered by both Oli Hyatt (Animation UK)
and Tony Collingwood (PACT Children’s Committee) as they outline, respectively, the
successful campaign to achieve policy intervention for the UK animation industry, and
what that intervention actually means. I am delighted that the yearbook can document
that success and, as a policy researcher, I am particularly interested by the fact that the
intervention operates in respect of skills and training as well as production incentives,
given that, more often, creative industries policy is focused only on production. Again,
I hope to see the development of this ‘story” in future issues of the yearbook.

No discussion of policy and regulation could be complete without contribution from
Ofcom and the piece here not only comprehensively sets out the statutory role but also



incorporates an overview of the many Ofcom activities in the 2012/13 period, including
the latest research into children and parents’ media use and attitudes. As many of
our contributors make reference to that research it is particularly useful to have an
institutionally authored piece direct from Ofcom.

The final piece in the section is from the internationally eminent academic, David
Buckingham. He contributes a reflexive and thought-provoking position piece on
the ways in which academic research is often misused or misrepresented in respect
of ‘children and media’, to the detriment of public understanding of the terms of the
debate.

The third and final main section covers ‘Research highlights’ from academia and is
helpful in bringing the voice of the child to the fore in many of its articles. Acting as a
bridge from the David Buckingham article of the previous section, Becky Parry presents
a position piece arguing for a redefinition of ‘literacies’ to better afford UK children
a participatory media culture, and drawing on her own research with children as
filmmakers. Then, John Potter, in his contribution, argues for no less than a “manifesto
for media education” that takes into account children’s experience of media both at home
and at school: Potter offers some powerful points of evidence from his many research
projects. Where Parry and Potter draw on the experience of school-aged children, Cary
Bazalgette points instead to her ongoing research with preschool children in order to
move the terms of the debate away from that of benefits or harm to a more nuanced
understanding of the role of media —and the acquisition of associated literacies — for the
very young audience.

Similarly, Lydia Plowman’s research with preschool children, across a range of research
projects in education studies, focuses on digital media as learning tools and explodes some
of the myths concerning children'’s interactions with digital media. Jeanette Steemers
also uses the preschool audience as a research lens but very much in the sense of that
audience as a specific market or commodity, as she outlines the particular global and
domestic economic forces that shape the provision of television content for preschoolers.



The final contribution in the research section comes from Alexandra Swann, who gives
a précis of the UK findings of a large scale international audience study conducted by
IZI (the International Central Institute for Youth and Educational Television). Once again
the findings and the context of this study underline that the current children’s media
landscape is shaped by both global and domestic forces.

Following the three main sections of commentary is a final section, ‘Farewell’, which
contains obituaries of the leading lights of children’s media - both on and off screen
- who have died in the twelve month period preceding publication. It is part of the
‘documentary’ function of the yearbook that these obituaries will be commissioned or
reprinted as necessary and I offer especial thanks to those who so generously honour
their colleagues, friends and family with these contributions. I also thank the illustrators
and artists who, cover to cover, have contributed the striking visual imagery which
helps the yearbook to be so much more eloquent than a collection of prose pieces could
be. You will find biographies of all the contributors — who each gave their content for
free - at the back of the yearbook.

Plans are already underway for the 2014 issue and I am happy to consider suggestions
or submissions of material for any of the sections — or indeed for new areas of coverage.
I am already looking forward to next year.




