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Editorial
Lynn Whitaker

Welcome to the 2014 issue of !e Children’s Media Yearbook, with which I hope to build on the 
success of last year’s inaugural issue. Published by the Children’s Media Foundation (CMF), a not-
for-pro"t body dedicated to ensuring quality in children’s media provision, each yearbook provides an 
overview of the live issues in children’s media over a twelve-month period, with a particular emphasis on 
the UK context. It serves, therefore, as a snapshot of contemporary children’s media discourses as they 
emerge and evolve year on year – whether in relation to policy, production, consumption or education 
– and seeks to represent news, views and comment from the diverse range of stakeholders in children’s 
media across all platforms. It is a one of a kind publication in that respect, and an ambitious undertaking 
by the CMF, but the reception and uptake of the book would con"rm that it is a worthwhile endeavour 
o#ering something to parents, researchers, producers and policy makers alike.

!ere is more on the work of the CMF in this introductory section as Chair, Anna Home, presents her 
round-up of the year’s activities and Founder Patron, Brian Jameson, explains his decision to become 
involved. It should be stressed however that my role as editor is a fully independent one (I am a media 
academic researching at the nexus of policy and production concerns) and that the yearbook as a whole 
does not necessarily represent the views of the CMF as an organisation. Rather, the yearbook deliberately 
sets out to present diverse standpoints and so ful"ls the educational or civic remit of the CMF to facilitate 
and encourage informed discussion and quality debate on what can often be contentious issues around 
children’s media. Contributors are chosen and invited with a view to creating balance and contrast 
within each section, as well as across the book as a whole, even though readers may, of course, choose to 
simply dip in and out of articles or sections that are of greatest interest.

As such, I have invited my contributors to ‘tell their own stories’; some do so by blowing their own horn 
and others by beating a drum (they can be a noisy lot). Where competing voices and agendas are most 
at odds it is for readers to make up their own minds and it could be said that, while the children’s media 
ecology has fast-changing platforms and technologies, often its tensions are the perennial ones around 
commercialism, quality, representation, and the competing imperatives of education and entertainment: 
tensions that have existed for as long as we have had media (dedicated or otherwise) for children.

Still, the mood and tone would seem a positive one, on the whole, with producers, policy makers, 
academics and parents "nding much that is praiseworthy in the current UK children’s media landscape, 
even when this is tempered by critique. In particular, high quality, dedicated children’s content is 
celebrated throughout the articles in this book and innovation, creativity and diversity is championed.
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!e "rst main section of the book, then, presents inside news and views from industry: contributions 
from content producers (large and small) who operate within the UK, and representatives from the trade 
bodies that form part of that content supply, distribution and funding picture. Joe Godwin is joined 
this year by Kay Benbow and Cheryl Taylor to tell us all that’s fresh at BBC Children’s, while Louise 
Bucknole paints the picture for Disney’s portfolio of channels in the UK. While coming from separate 
public service and commercial standpoints (and celebrating di#erent goals and successes accordingly) 
both these articles convey something of the vibrancy of dedicated children’s channels and both place 
emphasis on knowing their audience.

!ese articles are followed by the somewhat more personal viewpoints of Steve Smith and Danny 
Stack. Steve writes of his passion and commitment in running Beakus, an animation studio based in 
London. It’s an entertaining and wholly candid insight into the challenges and rewards of navigating 
the tricky waters of the animation industry and I’m particularly grateful to Steve for illustrating the 
critical importance of the UK animation tax breaks. Danny Stack also talks from his personal experience 
of writing for children’s television, in an exuberant piece that nonetheless demonstrates the hard graft, 
talent and grit required of being a professional writer specialising in children’s content.

!e section is rounded o# by a trio of pieces presenting di#erent aspects of the commercial realities of 
the children’s media industry. I was very pleased that Kelvyn Gardner agreed to contribute his honest 
account of the sometimes maligned licensing sector and hope that inclusion within the yearbook can 
promote better understanding of licensing’s role. Likewise Natasha Crookes’s article, on behalf of the 
British Toy and Hobby Association, sets out the work of this trade body and its often direct connections 
to children’s media products. !e BTHA were invited to participate this year as I am keen to show the 
broader context in which children’s media is produced and consumed. !e "nal article in the section 
introduces another new strand to the yearbook – children’s publishing – from Julia Posen of Walker 
Books. I set Julia something of a challenge with her brief: rather than give a general overview of Walker’s 
activities, I asked her to speci"cally address the topic of gender. She does so engagingly and having such 
an honest piece from a content provider of the stature of Walker Books makes for thought-provoking 
reading.

!e second substantive section, ‘Policy and Research’ can be seen as where the CMF’s remit and my 
own are perhaps most closely aligned: we aim to put policy and research at the centre of discourse and 
debate. As an academic in this sphere I know it can be frustrating that there is no single place to which 
one can point as a statement of policy (research-driven or otherwise) a#ecting children’s media. I hope 
that, year on year, the contributions of di#erent policy makers and regulators can help build a picture of 
the diverse forces that shape children’s media in the UK. 
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!is year we are joined by three regulatory authorities and the section starts with David Austin setting 
out the (very interesting) work of the British Board of Film Classi"cation. !e next piece, by Marie 
Southgate, brings us up to date on the O$ce of Fair Trading investigation into what is often referred 
to as children’s ‘in-app purchasing’. !is was a big news story for the games industry in the last year 
and Marie explains the "ndings and how the new Competition & Markets Authority (CMA) will take 
forward compliance issues. Next, Alison Preston, having last year given a fulsome account of the entire 
spectrum of Ofcom’s activities relevant to children’s media, now focuses speci"cally on their research 
into children’s media use and attitudes. I think what this, and the preceding two ‘institutional’ pieces 
underline, is the importance of empirical research in policy making. ‘Policy’ and ‘research’ are not two 
separate categories.

!e section continues with three individual pieces from leading academic researchers in children’s media. 
Sonia Livingstone draws on her most recent research projects on children’s online media use to ask what 
we mean by ‘good’ content for children. Barbie Clarke also addresses the online children’s sphere, with 
research conducted to coincide with ‘Safer Internet Day’ in February this year. But lest we worry that all 
the attention is directed towards the internet, I asked Cynthia Carter to contribute her speci"c area of 
expertise with an article on children’s television news provision, which makes a powerful point regarding 
the continuing centrality of the medium of television. !e "nal piece in the section comes from Colin 
Ward on behalf of the CMF. Colin underlines the CMF’s aim to promote balanced research-led debate 
via its online ‘Parent Portal’, but gives a somewhat tongue in cheek reminder of the legitimate limits and 
uses of research. It stands then not as a counterpoint to, but an endorsement of, all the preceding articles 
wherein all contributors, whether academic or institutional, place emphasis on ‘the voice of the child’ and 
use ‘real life’ research with children as a central methodology.

!e last of our three main sections, ‘Commentary and Debate’ is where contributors are invited to 
really make their critique explicit. !e section opens with Mark Sorrell’s piece on making money out of 
children. He pulls no punches in this hilarious but nonetheless incisive examination of everything from 
games to gambling for children. !e torch passes then to Gary Pope, who, speaking from his perspective 
as a parent, comments further on ideas of value, quality and ethics in ‘monetising childhood’. Gary’s 
piece can be read as an open letter to the content industries to take care in their brand development 
strategies, illustrated with some bad practice.

Stuart Dredge focuses next on all that is good, new and exciting in apps for children, with several caveats 
to that assessment particularly from his parental experience. Another parental view is given by Helen 
Simmons, who o#ers what she sees as the typical experiences of a parent trying to do right by their child 
and their media choices and she raises many of the questions that CMF have found to be most often 
asked by parents. !is is followed then by two distinct clarion calls for industry change: Alex Lewis 
Paul’s account of the Let Toys Be Toys campaign and Beth Cox’s indictment of what she sees as the 
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growing gender issues in children’s publishing. Robert Keeley also speaks of the children’s publishing 
industry, rounding o# the section with his upbeat account of how self-publishing can make a positive 
impact and has become a force to be reckoned with.

As with last year’s issue, the yearbook closes with a ‘Farewell’ section containing obituaries of those 
leading lights in children’s media who have died in the preceding twelve-month period. In addition 
to the obituaries we remember leading institutions or texts and I invited Richard Marson to write a 
retrospective of BBC Television Centre and Paul R. Jackson to re%ect on the 50th anniversary of Play 
School. It is "tting then that a re%ective ‘Afterword’ was o#ered by Justin Fletcher, one of our most-loved 
contemporary preschool presenters, to bring both this article, and the yearbook to a close. (And at the 
back you can "nd biographies of all our contributors – including Justin, and our fabulous cover artist, 
Stuart Harrison – who each give their content for free.)

Plans are, of course, already underway for the 2015 issue and I am always delighted to receive suggestions 
or contributions of material for any of the sections. I especially welcome feedback, and ideas for new 
strands or areas, so please get in touch (my details are at the back too) and see you next year!


