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WELCOME TO THE
2017 YEARBOOK

GREG CHILDS



It’s a proud moment for the
Children’s Media Foundation.
Thanks to the generous financial
support of the Authors’
Licensing and Collecting Society
(ALCS) and Kids Industries,
we are able to bring this
publication to a much wider
audience. We hope you enjoy
the mix of information, research
and opinion the Yearbook
offers. It’s an annual snapshot
of the state of the children’s
media industry and the
children’s and youth audience.
The CMF represents that
audience. We act as its advocate,
lobbying in Parliament, meeting
ministers, civil servants and
regulators, responding to public
consultations and hosting
public meetings. Tax incentives
for the creative industries, the
future of children’s and youth
content at the BBC, Channel
4 and the other commercial
public service broadcasters, fair
regulation of in-app payments,
greater emphasis on online

safety for children — these are

all campaigns we initiated or
contributed to — including the
idea of a Contestable Fund for
Public Service Content, which
was originally proposed by the
CMF back in 2011.

In a relatively short
time, we’ve changed the
nature of the conversation
around kids and media in the
UK. Politicians now readily
accept that children’s media
matters, whereas in the past
they dismissed the idea. They
agree that UK-made content is
important, because kids deserve
to see themselves and hear their
own stories, and that in turn
helps hold together our diverse
society. There has even been
progress in getting the press to
understand that the arguments
about content quality, screen
time and the effects of media
on the young should be based
on legitimate research, not
scaremongering.

Members of the CMF
Academic Advisory Board have

written some of the articles in

this Yearbook. We are grateful
for that and for their guidance
in general. We are also indebted
to the other contributors —
many from the children’s media
industry — who make this book
such an interesting read and a
great record of the children’s
media year.

Please recommend
it to friends and
colleagues. Copies can be
downloaded or paperbacks
purchased at: http://www.
thechildrensmediafoundation.
org/childrens-media-
yearbook-2017

And please help us to help
the children’s media industry
in the UK be the best that it
can be. Join as a supporter or
patron, or attach your company
as a corporate supporter.
Our only source of funding is
donations from people who are
as passionate as we are about
the children’s audience. Please
be one of them. http://www.
thechildrensmediafoundation.org/

support

Greg Childs
Director
The Children’s Media

Foundation






TERRI LANGAN

There is a fantastic range of articles this
year with reflections on every aspect of
children’s content. The book contains the
latest thinking on policy, research, business
issues and creativity. We look at issues
currently affecting the children’s media
industry such as the Contestable Fund,

the “Growing Up Digital” report and

the decline of children’s content in public
service broadcasting. Fake news, protecting
children’s data and children’s self-esteem are
just a few of the insightful research topics
this year.

There are pieces on Project Hope,
Pokémon, Beano Studios and the ever-
popular unboxing videos, along with
nostalgic articles on how the first sparks of

interest appeared from a young age for an

animator, composer and puppeteer.

Our back page this year is graced
by the indomitable Richard McCourt
and Dominic Wood. Dick and Dom will
celebrate their 21st year as the favourite
duo of children’s TV at the Children’s
Media Conference in July 2017.

Several articles this year reflect content
that will be discussed at the CMC, so we’re
really pleased that the Yearbook will be
made available to all CMC delegates this
year for the first time. It tells us a great
deal about the variety and resilience of the
children’s media industry in the UK, about
the way children’s viewing and playing has
fragmented onto multiple platforms, and

about their continuing passion for content.

0



