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Thanks to the Children's Media Foundation 
for another year of essential campaigning 
& lobbying for children’s content in the UK
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CHILDREN’S MEDIA YEARBOOK 2018

We’re proud to say that this is the sixth edition of the 
Children’s Media Yearbook. To our knowledge there is 
no similar publication anywhere in the world.

Its continued existence tells 

us something about the 

commitment of the children’s 

media industry in the UK to 

the children’s audience. It’s 

produced by the Children’s 

Media Foundation, and edited 

by one of our brilliant team 

of volunteers, Terri Langan. 

Congratulations to Terri on 

another fantastic read – a 

snapshot of the children’s media 

year in all its complexity. 

Terri is just one of the 

many people who work 

tirelessly behind the scenes 

to further the aims of the 

Foundation. They are generally 

from the kids’ content industries 

and they do this because they 

care … about the quality, range 

and relevance of the content 

children and young people 

receive in this country, and how 

that affects society as a whole – 

now and in the future.  

These are difficult and 

complex times. As market 

conditions have radically 

altered, platforms proliferated 

and audience habits shifted, 

so practitioners in the UK – 

across many sectors, from TV, 

interactive media, games audio, 

publishing and more – have 

been not only resilient but smart 

in adapting to change, building 

new partnerships, seeking new 

funding and generally keeping 

the industry alert and as a result 

alive. 

You can help too. 

Contact us if you want to 

get involved: director@

thechildrensmediafoundation.org. 

But equally important is 

having the resources to continue 

to bring you publications like 

the Yearbook, public events 

and regular information about 

policy and regulation, and the 

huge task of constant vigilance 

and advocacy on behalf of the 

children’s audience.

Distributing this book 

at the Children’s Media 

Conference has been made 

possible through generous 

sponsorship from the Authors’ 

Licensing and Collecting Society 

(ALCS) and independent 

production company Darrall 

Macqueen. By signing up 

to CMF as a supporter or 

patron, you can do your bit 

to ensure we are still around 

to inform politicians in the 

CMF-managed All Party 

Parliamentary Group for 

Children’s Media and the Arts, 

that we can lobby organisations 

like Ofcom or the BFI, as 

well as parliamentarians and 

ministers, to achieve successes 

like the creative industries tax 

incentives, the new Contestable 

Fund for children’s content 

and potentially a return to 

regulation of the commercial 

public service broadcasters to 

provide more kids’ content. 

All of this is described in more 

detail in CMF chair Anna 

Home’s article which follows 

this introduction. And so we 

can keep up the connections 

between industry, policy makers 

and academic researchers – 

which our Academic Advisory 

Board helps us achieve.

In the six-year life of the 

Yearbook, the kids’ industry in 

the UK has shown incredible 

resilience and adaptability in 

the face of massive change 

in the media landscape. As 

platforms proliferate, funding 
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comes under pressure and audiences shift their 

allegiances, UK kids’ media has risen to the 

challenge. 

A prime mover in this agility has been the 

Children’s Media Conference in Sheffield – and 

we want to send our congratulations on its 

15th anniversary in 2018. CMC is the place 

the industry informs itself – and makes the 

connections it needs to navigate change. Once 

again the Children’s Media Foundation is proud 

to sponsor and produce the key opening Question 

Time at CMC – “What’s Next for UK Kids?” – to 

which we’ll bring politicians, senior policy makers 

and industry associations.

We hope the session sets the agenda for the 

Conference and the year ahead. And we hope 

too that the Yearbook and the CMF can make 

their contributions to the continued success of the 

children’s media sector in the UK.

Please recommend the book to friends 

and colleagues. Copies can be downloaded or 

paperbacks purchased at: 

http://www.thechildrensmediafoundation.org/

childrens-media-yearbook-2018 

And if you are feeling grateful to those hard 

workers at CMF – why not become a supporter 

or patron, or possibly affiliate your company 

for a relatively small donation? http://www.

thechildrensmediafoundation.org/support

Greg Childs

Director

The Children’s Media Foundation
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CHILDREN’S MEDIA YEARBOOK 2018

EDITOR’S INTRODUCTION
TERRI LANGAN

This is the third year I’ve edited the Children’s Media Yearbook. A huge 
thank you to everyone who contributed to the fantastic range of articles. 

 As ever, policy questions feature in what 

are complex times for content-makers. 

We look at Brexit’s impact on animation 

and how tax relief is benefiting children’s 

productions, and CMF chair Anna Home 

outlines the other key policy issues facing 

the children’s media industry.

Although we are two separate 

organisations, the Children’s Media 

Foundation tries to reflect the content of 

the annual Children’s Media Conference in 

the Yearbook each July. This year sees the 

15th anniversary of CMC and we hear from 

regular attendees what the CMC has meant 

to them, with several articles touching on 

topics that will be covered at the conference.

Our research section looks at 

everything from self-image in young girls, 

to the representation of migrant children 

in children’s media, and we have news of a 

major CMF research programme studying 

children and virtual reality.

More generally, there are articles 

ranging from the representation of LGBT 

storylines in children’s TV, to the question 

of how to discuss relationships and sex 

education in the media for kids. Similarly 

sensitive is the issue of how to acknowledge 

that the world children live in isn’t perfect, 

without dumping our fears and worries on 

them through the entertainment they watch.

Each year we see the focus on digital 

grow and in this Yearbook we have a whole 

section devoted to it. We see articles on 

voice technology, children’s safety online 

and the all-important responsibilities for 

policing inappropriate content online.

And we congratulate some children’s 

brands that are celebrating big birthdays 

this year: Paddington, Grange Hill, Blue 

Peter and the Beano.

We hope you enjoy reading what 

we have compiled as our “snapshot” of 

children’s media in 2018. If you would 

like to submit an article or research for the 

2019 Yearbook, contact me at: yearbook@

thechildrensmediafoundation.org. 


