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2020 Vision.  If only we’d had that at 
the beginning of the year 2020.  Would 
we have done anything different?  In 
January, rumours of a deadly virus were 
just that – rumours.  There was a sense 
that it was happening far away and 
wouldn’t affect us.  But we were wrong, 
and by March the world as we knew 
it had changed – perhaps forever. The 
impact was instant and powerful.

Digital changes have been under way for some time 

in the media industry, but world events in 2020 have 

accelerated those changes. Of course, the industry 

was affected, halting new productions and causing 

unemployment in cast and crew. For the Children’s 

Media Foundation, it meant no physical Children’s 

Media Conference for 2020, the annual industry get-

together in Sheffield.  

However, not to be beaten by a 

mere virus, the Children’s Media 

Conference team took advantage 

of digital’s ability to bring people 

together on-line. It was a massive 

effort by the CMC team and the many industry 

professionals who made it happen, and we owe 

them a huge debt of gratitude. 

As there was no simple physical method of 

distributing the Yearbook to industry professionals 

as in previous years, we decided to put the Children’s 

CMF YEARBOOK EDITORIAL
2020 VISION:

How World Events in 2020 

Changed Children’s Media. 

DIANA HINSHELWOOD 
Editor, Children’s Media Yearbook 2020
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Media Yearbook 2020 on-line too.  We have opinions, research, serious issues and even some good news, so 

there’s no need to feel you’ve missed out on any of the discussions that have occupied us in this strange year.

Viewing habits were changed as a result of being forced inside. Children and young people suffered from 

the restrictions as school, meeting friends and fresh air disappeared. An appetite for content that portrayed how 

lockdown felt, as well as a desire for self-produced content to reflect young lockdown lives became apparent.  

The way the young audience use media has also been changing for some time but the lack of physical contact 

with friends saw an increase in social media apps and platforms that enabled the audience to stay in touch with 

each other. Research highlights some surprising and not so surprising Covid viewing trends.

Some sections of the media benefitted from lockdown, such as Radio. Others were completely devastated, 

such as Live Theatre. However, amongst the despair of Theatreland, digital was able to provide some respite, 

but is it enough? 

Covid 19 has not been the only world event to change the shape of content.  Events like Black Lives 

Matter and issues around Inclusivity such as Trans Rights and Disability Access have had a profound impact 

on the young audience, who care deeply about them and are more accepting of difference than previous 

generations.  In this Yearbook, we explore these huge themes and their effect on Children’s Media content – 

largely driven by changemakers and young film makers themselves.

And of course, we can’t talk about the effect of Covid 19 and digital without 

considering the future of Public Service Broadcasting – and by extension the future 

of the BBC.  The extraordinary events caused by Covid 19 throw a light on the 

importance of PSB, but also cast a shadow on how it should be delivered. BBC Bitesize 

Daily was one of the Corporation’s successes this year, but again the question, is it enough to save it? It’s an 

important and on-going discussion which The Children’s Media Foundation plan to continue and we hope you 

join the discussion.

The Children’s Media Foundation would not be able to continue in its work in ensuring UK children 

have access to the best possible media, on all platforms, at all ages without our patrons and donors.  We rely 

on their donations to fund that work and we’re very grateful for their support.  Covid 19 and has not gone 

away, and the changes its wrought provide us with much work still to do.  We need to be ahead of the game to 

keep up with the fast pace of world events and we would welcome your support as a donor or patron www.

thechildrensmediafoundation.org/support.

Thank you to all the contributors who wrote and re-wrote articles, and without whom there’d be no 

Yearbook. The good nature and willingness that greeted a request for contributions at short notice and a tight 

deadline was amazing.  Thank you also to our designer Camilla Umar, who guided me through the process and 

made it feel less daunting. It is a testament to the tenacity and creativity of the media industry when faced with 

a challenge. 

Diana   


