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Editors’ Foreword

Hannie Kirkham, Research Manager, Oriel Square 
and Dr Ashley Woodfall, Senior Principal Academic, 
Bournemouth University 

Welcome to the 10&' issue of The Children’s Media 
Yearbook, published by The Children’s Media 
Foundation (CMF). The Yearbook is a unique 
space, bringing together the voices of those that 
create media for children, those that research in 
the field and those that advocate or develop policy 
for children – as well as the voices of children and 
young people themselves. As an annual publication 
the Yearbook acts as a ‘book of record’ of key issues 
and developments within children’s media.

A core aim of the CMF is to stimulate quality 
debate and the Yearbook sits at the heart of this, 
with the ambition that this debate ultimately 
informs and impacts productively on children’s 
media and the lives of children.

Within such an active and seemingly ever-
changing field, it is impossible to capture all 
debates, or all sides of a debate, but we have 
looked to engage with and encourage a plurality 
of voices. We are very thankful for the time and 
insight offered by all the contributors and to 
those who helped us pull the Yearbook together 
– not least Rebekkah Hughes at Oriel Square for 
the design. As well as airing the challenges facing 
children’s media, the Yearbook highlights the 
creativity, passion and resolve of our community.

This year, like the last, has been turbulent. 
Beyond the impact of Covid, there have been 
significant funding, structural and strategy 

announcements that we are collectively still 
trying to understand and respond to.

The Yearbook, however, starts in a celebratory 
fashion, with this being an edition of many 
anniversaries. The biggest and perhaps most 
obvious is the BBC’s centenary. Máire Messenger 
Davies provides a personal reflection on the 
place of children’s content within the BBC, one 
formed around a seemingly continual ‘fight’ for 
its shape and validity. We also celebrate the 50&' 
anniversaries of Newsround (Cynthia Carter) 
and Record Breakers (Joe Godwin), highlighting 
the importance of moulding content for our 
audience, as well as the fun of making it.

Nigel Pickard reflects on the 20&' anniversary of 
CBBC and CBeebies. As we go to press, we are 
still digesting the announcement that CBBC will 
soon be online only, giving Nigel’s piece new 
significance. There are congratulations aimed 
overseas as well, as Sebastian Debertin discusses 
the 25&' anniversary of the German public 
service broadcasting children’s channel, KiKA. 
Children’s PSB in Germany offers an interesting 
comparison to the UK model. Of course, it’s also 
50 years since Sesame Street came to our shores, 
and David Kleeman offers a round-up of the 
show’s achievements in the meantime.

A perhaps less-known anniversary is that of the 
All-Party Parliamentary Group for Children’s 
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Media and the Arts, which turns 10 this year. 
Jayne Kirkham tells of its beginnings and the 
ways the APPG continues the fight for children’s 
media. As we turn to policy, Colin Ward 
summarises the CMF-led report on the future of 
public service media for children, and Jeanette 
Steemers discusses the demise of the Young 
Audiences Content Fund and the BBC’s strategy 
for children’s content.

We also look at ways to bring policy and 
research into practice, with guidance on making 
digital media products and services ‘Playful 
by Design’ (Sonia Livingstone and Kruakae 
Pothong) and recommendations for changes to 
the Online Safety Bill (Izzy Wicks). We are very 
pleased to include voices from our audience. 
Katie Battersby and Rebecca Stringer present 
a snapshot of how young people consume and 
think about their favourite content; Rachel 
Ramsay shares what young people think and 
feel about today’s ‘big issues’, before we hear 
from global Change Makers about what would 
have the biggest positive impact on their 
communities (Gemma Robinson).

The Metaverse was a recurring topic when 
developing this edition, and we have several 
contributions about defining it (Japhat Asher), 
whether or not we should be scared of it (Andy 
Phippen), how children might interact with 
it (Jane Movoa) and some words of caution 
around it’s possible effects on mental health 
(Sonia Livingstone). 

From here we move to look at diversity and 
social mobility. Jo Claessen shows how BBC’s 
Tiny Happy People campaign uses film to 
improve early literacy and engage parents in play, 
and Margaret Bartley tells how the Lit in Colour 

campaign is bringing new playwrights to the 
fore for young people in schools. Mel Rodrigues 
and Jessica Schibli discuss ways that the industry 
can improve inclusive representation within 
itself, and the ways in which it can influence, 
encourage and enable all young people. 

We hear from Genevieve Margrett about 
how the industry is also looking to better its 
sustainability, and we have two case studies 
from sustainable productions (Andrew 
Snowdon, and Gráinne McGuiness and Gavin 
Halpin). Gary Pope explores why we need to 
embed sustainable practices throughout all our 
work and set the best example for our audience. 
Peter Stanely-Ward also offers a view of the 
future with virtual production, which holds so 
much promise for sustainability. 

Maddie Moate and Greg Foot explore other 
novel means of production, describing their 
lockdown adventures and getting Let’s Go 
Live back on the road. Cecilia Persson also 
tells of another studio on the move – the 
transformation of BBC Studios Kids & Family. 

In the spirit of sharing practical industry advice, 
Paul Boross shares his experience on delivering 
the best pitch. And similarly, Jayne Kirkham 
offers her wisdom about the craft of adaptation.

Finally, we end with more celebrations, though 
they are imbued with sadness. The last year has 
seen the passing of three tremendous people 
within our industry, and here we pay tribute to 
them: Rick Jones, Theresa Plummer-Andrews 
and David McKee.

One last word of thanks for all the contributors 
to the Yearbook. Happy reading!
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