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Adopting a longstanding tradition from children’s
comics like The Beano or Whizzer and Chips (for
those with longer memories!), we are very happy
to introduce this ‘Bumper Edition’ At 152 pages,
40 articles and 60 contributors, it’s our fullest

one yet, and we like to think it offers both useful
insight and some timely and vital debate.

Children’s media feels like it is at a critical
juncture: we are living through a revolution

in the ways that children and young people
interact with content. Online and social media
are far more popular with children than any
other platform, including television. In this
evolving landscape many children no longer
engage with media that we might recognise

as being ‘public service’ (either explicitly or
implicitly) or that has been made specifically for
UK children - and this framing inflects almost
all other debate on children’s media.

The Yearbook features articles written by people
who create media for children, who are engaged
in policy and advocacy work and who are actively
researching the field (be they conducting market
or scholarly and scientific research). For example,
in this year’s edition (alongside a number of
articles that demonstrate the significance and
positive influence that media can have in a

child’s early years) we share persuasive research

on how rhyme - coupled with repetition and

Hannie Kirkham, Research and Strategy Manager,
Oriel Square and Dr Ashley Woodfall, Senior Principal
Academic, Bournemouth University

reading out loud - are key to children’s language
development. Although incorporating rhyme
might pose a challenge regarding international
saleability, this year we also showcase some
success stories in this area.

Beyond the expected discussion on what are
challenging policy and funding conditions
within the UK, we also consider children’s media
from a ‘smaller nations’ perspective — looking at
the landscape in Wales, Northern Ireland and
Scotland, as well as in Denmark and Norway:
there is much to celebrate here, but equally
some lessons and warnings. Other areas of
Yearbook discussion include the representation
of fatherhood in children’s media, an area where
the industry has perhaps long fallen short. And
talking of falling short, we also address the ways
in which women are welcomed (or not) back
into our production community post maternity,
and we look at ways to build authenticity into
content, products and teams.

There is plenty of other ‘good stuff’ across the
Yearbook - with rich discussion on gaming,
children’s media facing wellbeing, writing for
preschool, directing kids, and so much more!

We can't offer you a free cover gift or pull-out
poster, but we do hope you enjoy this ‘boredom
busting’ bumper edition.
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